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Developing a mental health index using a machine learning approach: Assessing the impact of mobility and lockdown during the COVID-19 pandemic
Nanath, K., Balasubramanian, S., Shukla, V., Islam, N. and Kaitheri, S. 2022. Developing a mental health index using a machine learning approach: Assessing the impact of mobility and lockdown during the COVID-19 pandemic. Technological Forecasting and Social Change. 178 (Art. 121560). https://doi.org/10.1016/j.techfore.2022.121560 

The effect of the valence of forgiveness to service recovery strategies and service outcomes in food delivery apps
Kaur, P., Talwar, S., Islam, N., Salo, J. and Dhir, A. 2022. The effect of the valence of forgiveness to service recovery strategies and service outcomes in food delivery apps. Journal of Business Research. 147, pp. 142-157. https://doi.org/10.1016/j.jbusres.2022.04.020 

Influence of blockchain technology in SME internationalization: Evidence from high-tech SMEs in India
Rakshit, S., Islam, N., Mondal, S. and Paul, T. 2022. Influence of blockchain technology in SME internationalization: Evidence from high-tech SMEs in India. Technovation. 115 (Art. 102518). https://doi.org/10.1016/j.technovation.2022.102518 

What drives me there? The interplay of socio-psychological gratification and consumer values in social media brand engagement
Osei-Frimpong, K., McLean, G., Islam, N. and Otoo, B. A. 2022. What drives me there? The interplay of socio-psychological gratification and consumer values in social media brand engagement. Journal of Business Research. 146, pp. 288-307. https://doi.org/10.1016/j.jbusres.2022.03.057 

Why Do Retail Customers Adopt Artificial Intelligence (AI) Based Autonomous Decision-Making Systems?
Sharma, S., Islam, N., Singh, G. and Dhir, A. 2022. Why Do Retail Customers Adopt Artificial Intelligence (AI) Based Autonomous Decision-Making Systems? IEEE Transactions on Engineering Management. 71, pp. 1846-1861. https://doi.org/10.1109/TEM.2022.3157976 
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